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Core concept of Marketing
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1) Production Concept



Production Concept

• Customer will favour those product with are widely available and low in cost

• Managers working with this concept try to achieve high production efficiency
and wide distribution coverage.
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2) The Product Concept
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The Product Concept
• Consumer will favour those products that offer the most quality,

performance or innovative features.

• Manager continuously improves the product quality.

<Subject Code> <Name of Subject> 7



<Subject Code> <Name of Subject> 8

3) Selling Concept
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Selling Concept
• This concept holds that consumers, if left alone will ordinarily not but 

enough of the organization products. 

• Therefore organization must therefore undertake an aggressive selling. 
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4) Marketing Concept



Marketing Concept
• The marketing concept explain that satisfaction should be provided to the

customer by developing the products by knowing their needs.

• Organization goals can be achieved by knowing the need and want of
customer.
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5) Societal Marketing Concept



Societal Marketing Concept
• This concept suggest that need and want should be fulfilled by organization

after identifying properly. But this development and production must
involves the intent to preserve the well being of society.

<Subject Code> <Name of Subject> 14


